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WHO AM I?



Please share...

Your name

Your favorite logo or

design element or

campaign

Why you're here or

what you're looking to

get out of this

workshop?

WHO ARE YOU?



Theory and theology of why design matters

Design thinking and tips to use across media

platforms and to rethink the communications

you already send

Tools and resources to take this home

Tips on working with a designer

Questions and Responses

OVERVIEW



THEOLOGY





DECISION FATIGUE

or visual Sabbath?



How does God communicate with us?

Creation
Walking in the Garden
Angels
A donkey
Burning bush
Doves
Rainbows
Covenants
Priests, Prophets, Judges

Incarnation
Jesus coming as a babe
Parables
Epistles
Visions and Dreams
Gospels
Baptism
Communion
Community

GOD'S MEDIUM



What do these mediums tell us about God?

God creates order
God is with us
God is who God is
God is a mystery
God is involved in
creation
God wants to be in
relationship with us

God came as one of us
...as a baby, not a king
God wants us to think
and live differently
God wants us to be in
community
God signs and seals us
God is in us, with us, and
around us

GOD'S MEDIUM



THEORY



Communication Theory by Marshall McLuhan

How the form of communication

affects its message: On a macro level, this

means changes in technology affect society

more than the content we communicate 
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Flickering Pixels 

by Shane Hipps 

The shift from Oral

communication to Written

communication, brought

about by the printing press,

enabled a shift in the church

- from a focus on narrative

to a focus on theology and

doctrine
[See chapters 4, 7, 16]

TECH & CHURCH HISTORY



PRE-PRINTING

PRESS

TECH & CHURCH HISTORY

POST-PRINTING

PRESS

INTERNET AGE

Oral & Images
Shop signs used
images
Church:
Narratives from
OT & Gospels;
stained glass

Written
Shop signs
used text
Church: 
Reformers focus
on abstract
theology from
Epistles; Bibles

Image and Video
Shop online 
Church: 
Rise in biblical
storytelling;
social media



On a micro level, this means the forms in which

we communicate say as much, or more, about

our message than the content of that message 

Did Peggy get a compliment or an insult?
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PROCESS



Use Message, Style, and Function to...
Get Attention
Convey Information
Move to Action

GOALS OF COMMUNICATION 

While considering… 
• Purpose 
• Audience 
• Resources



[This comes from SEMIOTICS - the study

of meaning-making, sign processes and

meaningful communication - and it's

three  branches SEMANTICS, SYNTAX,

and PRAGMATICS.]

Function
- User-centered
- Budget &
Other Logistics

Style
- Elements and
principles of design
- Aesthetics

Message
- Relationship
of visual image
to meaning

Designers strategically
think through the
message, style, and
function of any
communication to make
it successful.

SUCCESSFUL COMMUNICATION



Function
- Google Cal
- Roadside banner
- E-Newsletter
- Postcard

It's Maundy
Thursday

Message
"We're having
an event and
you are invited!"

- If you are not clear on
your message, no one
else will be.

- Style depends on the
tone of the event, your
audience, your identity,
and your larger context.

- Function takes into
account different types
of media and the
logistics of each.

Style

   or

SUCCESSFUL COMMUNICATION



OVERALL IDENTITY

• Logo 
• Color Palette 
• Fonts 
• Layout 

• YOUR STORY



CONSIDER

• Purpose 
• Audience 
• Resources



TIPS AND TRICKS



http://paper-leaf.com



http://paper-leaf.com



COMPOSITION

Rule of Thirds



COMPOSITION
Natural Eye Flow



COMPOSITION
Grid Layout



COMPOSITION
Visual Hierarchy



IMAGES
Resolution 
• Print - 300 ppi 
• Screen/Web - 72 ppi



IMAGES
Crop it!



IMAGES
Crop it,  
in the right spot



IMAGES
Your church: Building or People?



LOGOS
Tell your story 
One “trick” limit



TYPE
Don’t go crazy: 
no more than 2-3 fonts in one piece 



TYPE
Use different weights of same font



TYPE
Columns of text should average  
8-12 words across



TYPE
• Underlining is only for links 
• Bold is for headings 
• Italic is for sub-headings, captions,  
 book titles, etc. 

• ALL CAPS for titles/headings only



TYPE

Great for Print Great for Digital



TYPE

DELETE FROM YOUR COMPUTER: 

    Comic Sans 
       Papyrus 

      NEVER EVER USE THESE



WEB SITES

Front page MUST have: 
• Church name 
• Address 
• Contact info (phone/email) 
• Service Times 
• Social Media Links 

     People pics (not buildings)



WEB SITES

• Keep it simple and up to date 
• Tell your story 
• Think like a non-member



TRY THIS

• Vinyl Lettering 
• Mail something they’ll  
want to stick on the fridge 

• Post card to trim



REMEMBER

• Use design elements consistently  
to get brand recognition 

• Follow the rules unless you have  
a good reason not to 

• Edit, edit, edit



TAKING THIS HOME



WORKING WITH A DESIGNER

• When to hire one: 
• Logo 
• Overall branding package 
• Website overhaul 
• Anniversary 
• Stewardship 
• Capital Campaigns



WORKING WITH A DESIGNER

• Process: 
• Initial conversation and brief 
• Proposal from designer 
• Agreement/Contract 
• Deadlines 
• Review and edits 
• Final Product



WORKING WITH A DESIGNER

• Doesn’t have to be local 
• Look at it as an investment 
• You get what you pay for 
• Committees are not good clients 
• Designers are visual problem solvers  
 and storytellers, let them do that work 

• Work with designer to get final  
product that you can maintain



TOOLS

• canva.com - social media images 
• buffer.com/pablo - images 
• dafont.com - free fonts 
• pixels.com - free images 
• Google: tools for non-designers 
• Adobe Creative Cloud 
• moo.com - printing 
• vistaprint.com - printing 

http://canva.com
https://buffer.com/pablo
http://dafont.com
http://pixels.com
http://moo.com
http://vistaprint.com


TOOLS

• squarespace.com 
• wordpress.com  
• weebly.com 
• wix.com  

http://squarespace.com
http://wordpress.com
http://weebly.com
http://wix.com


LEARN MORE

• Post Planner: Design Hacks  
• Canva's Design School  
• Daily Post's Principles of Design  
• Stanford's D School  

http://www.postplanner.com/these-graphic-design-hacks-skills-make-you-pro-designer-overnight
https://designschool.canva.com/blog/graphic-design-tips-non-designers/
https://dailypost.wordpress.com/tag/principles-of-design/
http://dschool.stanford.edu/use-our-methods/


BOOKS

 Amazon List 

http://www.amazon.com/gp/registry/wishlist/14TTGVZR58RMJ/ref=cm_wl_list_o_16?


FOLLOW UP

Blog:  LiturgyBeyondWords.com 
Portfolio: be.net/jfisher3663  
Facebook   Instagram  Email

http://liturgybeyondwords.com
http://be.net/jfisher3663
https://www.facebook.com/jessicasfisher
https://www.instagram.com/pattern.interrupted/
mailto:jfisher3663@gmail.com?subject=

